RICHMOND
AD CLUB

LT THE 10DE AFFATE, BEGIN

THE 2009 RICHMOND SHOW

Despite one of the weakest economies since, um, like a long time ago, a bunch of wars in countries you can't
spell and the worst season of reality television since The Real World was in New York the first time, not all is

grim. It's time for the 2009 Richmond Show!

Yes, it's that time of year when Richmond'’s advertising and design community unites in a peaceful showing of

spirited engagement, friendly merrymaking and vehement one-upmanship all in the name of bragging rights.

As in prior years, this year's Show will recognize the best local advertising, design, interactive and production
work with a gala event and everyone's favorite big hunks o' metal, our sought-after Cannonball awards.

We're eager to see what you've done, so start filling out your entry forms today.

LET’S GET STARTED....
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ELIGIBILITY

To be eligible for entry, all materials must have been created (concepted) in the state of Virginia and either
published, broadcast, posted or distributed for the first time between January |, 2009 and December 31,
2009. Entries may originate from an individual or organization that has created, produced or directed the
material. The Richmond Show Committee and the Advertising Club of Richmond may request proof of
initial publication, airing, posting or distribution to be submitted before judging and/or inclusion in show or
show website. Single entries may also be submitted as part of a campaign.

Public service entries may be submitted only in the Public Service Category. The Richmond Show Com-
mittee and judges reserve the right to move entries to categories deemed more appropriate than those in
which pieces were entered.

LEGAL

All entries become the property of the Advertising Club of Richmond, Inc. and will not be returned. The
entrant grants the Advertising Club of Richmond the right to show, copy or play the entries for purposes of
judging, displaying winning entries, publishing a website and promoting the Richmond Show.

ENTRY FEES

Deadline February 05,2010

Single entry, $50
Campaign, $75
Students, Refer to student pricing in Student Category list.

PREPARATION OF ENTRY FEES

Please prepare entries as noted below. In addition, please provide a copy of each entry form with your
remittance form and check IN A SEPARATE ENVELOPE MARKED “ENTRY FEES” Send all materials with
“ENTRY FEES" envelope to the following address:

Attn: Rob Reid

ND&P

One East Cary Street

Richmond,VA 23219

Questions about preparation of entries should be directed to Puck Byrne at puck@worklabs.com
Checks should be made out to The Advertising Club of Richmond.

ADDITIONAL INFO

If you do not follow the instructions given for the entry process, your entry may be disqualified. If you have
questions about the Richmond Show, please call Karol Tompkins at 804.317.0909.




ADVERTISING SHOW

I.PRINT
a. Consumer Magazine Single
b. Consumer Magazine Campaign
c. Trade Magazine, Single
d.Trade Magazine, Campaign
e. Newspaper, Single
f. Newspaper, Campaign
g. Outdoor/Transit, Single
h. Outdoor/Transit, Campaign
i. Direct Mail, Single
J. Direct Mail, Campaign

2.BROADCAST
a. Radio, Single, <$25K
b. Radio, Single, >$25K
c. Radio, Campaign
d. Consumer TV, Single, <$ 00K
e. ConsumerTV, Single, >$ 100K
f. Consumer TV, Campaign, <$300K
g. Consumer TV, Campaign, >$300K

3.NON-TRADITIONAL
a. Single
b. Campaign

4.INTEGRATED (Must include at least 2: Print,
Broadcast, Non-Traditional, Interactive)

5. SELF-PROMOTION
a. Print, Single or Campaign
b. Broadcast, Single or Campaign
c. Non-Traditional, Single or Campaign
d. Integrated

6. PUBLIC SERVICE
a. Print, Single
b. Print, Campaign
c. Broadcast, Single
d. Broadcast, Campaign
e. Non-Traditional
f. Integrated (Must include at least 2: Print,
Broadcast, Non-Traditional, Interactive)

DESIGN SHOW

7.PHOTOGRAPHY & ILLUSTRATION
8. PUBLICATION DESIGN

9. COMMUNICATION DESIGN
a.Annual Reports
b. Brochures, Catalogs, Company Literature,
Newsletters
c. Logos and Trademarks
d. Brand and Identity Systems

10. PROMOTIONAL DESIGN

& ADVERTISING
a. Self-Promotion, Single or Campaign
b. Direct Mail & Print Advertising (excluding

Posters), Single or Campaign

c. Posters, Single or Campaign
d. Packaging
e. Other (POS, Environmental, Signage, etc...)

I'l. PUBLIC SERVICE (Work done in any Design Show
category for a non-profit or charity)




INTERACTIVE SHOW

12. COMPLETE SITES
a. HTML, <$20K
b. HTML, >$20K
c. Flash, <$20K
d. Flash, >$20K

13.MICRO SITES
a. HTML
b. Flash

4. BANNER ADVERTISING
a. <$10K
b.>$10K

I5. MOBILE (anything done for mobile phone delivery)

6. ONLINEVIDEO (Any video done exclusively for
online viewing)
a. <$50K
b. >$50K

17. INTERACTIVE OTHER
a. Games
b.Web Apps
c¢. Social Media
d.Viral

I8.INTEGRATED ELECTRONIC CAMPAIGN
(at least 3 of the above Interactive categories)

19. PUBLIC SERVICE
a. Complete Sites
b. Micro Sites
c. Banner Advertising
d. Mobile
e. Online Video
f. Interactive Other
g. Integrated Electronic Campaign
(at least 3 of the above from category |9)

PRODUCTION SHOW
20. MOTION GRAPHICS DESIGN & EFFECTS

a. Single
b. Campaign

21.3D ANIMATION
a. Single
b.Campaign

22.SOUND DESIGN
a. Single
b. Campaign

23. ORIGINAL SCORE
a. Single
b. Campaign

24.EDITORIAL
a. Single
b. Campaign

25. OVERALL PRODUCTION QUALITY
a. Single
b. Campaign

STUDENT

Any of the above categories, please check the
“STUDENT” box when submitting.

Student Entry Fees:

Single, up to 3 at no charge,

$15 for each additional

Campaign, | campaign at no charge,

$30 for each additional




PREPARATION OF ENTRIES

PRINT

Submit all entries mounted on black board with no less than a |" border. Pieces larger than 18"x24" may
be submitted unmounted. Campaigns may be mounted on one board or taped together accordion style.
A print campaign consists of at least 3 ads. The same ad may not be entered in both consumer and trade
categories.

In addition to the mounted work, we also require that you include a JPG file of each entry.To ensure the
best image quality, the short side of the JPG should be 1000 pixels. All files may be placed on the same disc,
which must be labeled with agency/company information.

RADIO

Submit each entry on an individual CD in MP3 format, at 128 kb/sec or better quality. Label each disc and
attach a copy of the entry form to the CD or case. For a campaign entry, please put all spots on one disc.
Campaigns consist of at least 3 spots.

TELEVISION

Submit each entry on an individual CD/DVD in Quicktime H.264 video @ 1500 kbps, progressive, multi-pass
with audio at 44.| kHz, stereo. For any questions about this, please email Puck Byrne at puck@worklabs.com.
Label each disc and attach a copy of the entry form to the CD/DVD or case. For a campaign entry, please
put all spots on one disc. Campaigns consist of at least 3 spots. Two |5 second commercials will not be
considered as one commercial.

DESIGN (other than print pieces)
Submit actual piece with entry form attached or photograph of piece mounted on black board with no less
than a one inch border.

INTERACTIVE

All entry forms must be accompanied by a URL that displays the work being submitted—the URL may be
of a live site or a private site address. All creative will be viewed in Firefox, Chrome or Safari. If your entry is
optimized for a browser version, please indicate what browser it is optimized for.




ENTRY FORM

Attach one form to each entry and include one copy of each form with your remittance form.

CATEGORY NUMBER & LETTER:

CATEGORY TITLE:

AGENCY:

CONTACT PERSON:

EMAIL:

CLIENT:

TITLE/DESCRIPTION:

CREATIVE DIRECTOR:

ART DIRECTOR:

COPYWARITER:

DESIGNER:

PHOTOGRAPHER:

ILLUSTRATOR:

STUDIO ARTIST:

ACCOUNT MANAGER:

PLANNER:

PRODUCER:

DIRECTOR:

EDITOR:

PRODUCTION COMPANY:

DEVELOPER:

MUSIC:

URL:

OTHER:

It is important to note that the information you fill out here is used to order awards. Therefore, any
misspelled names or names left off of this list are not the responsibility of The Richmond Ad Club.

STUDENT ENTRY (check here)




REMITTANCE FORM

AGENCY:

CONTACT PERSON:

ADDRESS:

PHONE:

EMAIL:

ENTRY FEES:

SINGLE ENTRIES @ $50 EACH =
CAMPAIGN ENTRIES @ $75 EACH =

STUDENT ENTRY FEES:

ENTRIES AT NO COST (UPTO 3 SINGLES, | CAMPAIGN)
SINGLE ENTRIES @ $15 EACH =
CAMPAIGN ENTRIES @ $30 EACH =

Please make checks payable to The Advertising Club of Richmond.
Send remittance form and copies of all the entry forms with a check IN A SEPARATE
ENVELOPE MARKED “ENTRY FEES” along with all materials to the following address:

ATTN: ROB REID

ND&P

ONE EAST CARY STREET
RICHMOND,VA 23219

Questions about preparations of entries should be directed to Puck Byrne at puck@worklabs.com

If you do not follow the instructions given for the entry process, your entry may be disqualified. If you have
questions about the Richmond Show, please call Karol Tompkins at 804.317.0909.
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